MAKING THE MOST OUT OF SUMMER
SNACKING IN C-STORES

GENERAL MILLS

Convenience

Summer Seasonality, noun Shopping ChannelSeasonality Index

[suhm-er see-zuh-nal-i-tee] (May— Aug non-promoted dollar sales indexed to remaining year)*

1. The state or quality of being dependent on the summer l
-

2. Atime of year when convenience stores ‘ dollar sales “
spike higher than other food channels, especially in — ‘ ‘ S—
Warehouse Salty, Grain Bars, Yogurt products

Convenience Dollar Mass Drug
3. Atime when more people are on the road making trips
into convenience stores and purchasing snack foods! m m “
Total Food & Beverage Dollars in C-stores S Sales in Summer Vary by Category
Consistentlv Peakin Summer Months (May— Aug non-promoted dollar sales indexed to remaining year)*
Seeds 127

Nutritional Bars 118

Yogurt 118

(Non-promoted S Sales)
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Grain Bars 114
Trail Mix 113
Jan - Mar Apr - June July - Sept Oct - Dec Warehouse Salty 112

Nuts 110

“The sharp declinein gasoline prices that started in mid-
2014 has been accompanied by arisein miles traveled.”

Meat Snacks 110

Gas savings have resultingin an average of +$700 in ERSIEYARTIIS) SSLUS

shopper’s pockets that many are spendingin-store. 2
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Shopper C-Store Trips Peak in Summer
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DSD Salty 106 : How to Read: |
T _ 2 Soft Drinks $ :
Soft Drinks 105 M. sales spike +5% 1
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in the summer

Candy 104 E

Dessert Mix 90
Refrig. Baking 71

Soup 69

Average Seasonality 100-111

High Seasonality 2112
Low Seasonality <100

a INSIGHTs: IMPLICATIONS:
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* experience a +17% ity for the
. . bump in non-promoted SIS CAED (12
) consumers are on the
volume during summer road and coming into
Jan - Mar Apr - June July - Sept Oct - Dec months C-stores
{ # of tripsin from April-Sept increase +9% 1 0 BRI Gl * Cross-promote “hot”
: AND is growing +2% over the past 5 years! i especially Warehouse summer snaek
\ £e=58 gren P years: / Salty and Grain Bars categories with
drive summer sales average categories to
Sources: Nielsen Total Convenience Data W/E 3/20/2016, Seasonality index calculated using drive baSket size

weeks 17-35 vs remaining year, 2Department of Transportation, March 2016



