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Rich Products Expands Support of Foodservice Workers
through New Partnership with Giving Kitchen

BUFFALO, N.Y. (September 8, 2025) - Global, family-owned food company Rich Products
(Rich’s) today announced a new partnership with Giving Kitchen - a national nonprofit
organization that provides financial assistance and community resources to foodservice
workers in crisis. Through the Rich Family Foundation - the philanthropic arm of Rich
Products - Rich’s is contributing a $30,000 grant to support Giving Kitchen’s mission,
including its national fundraising campaign - "Dining with Gratitude” - a month-long
initiative that brings together restaurants across the country to raise awareness and funds
for foodservice workers in need. Rich’s donation will directly support foodservice workers by
covering either 25 months of housing, 200 power bills, 100 water bills or 600 gas bills.

“Foodservice workers are the backbone of our industry and Giving Kitchen is stepping up in
a big way to support them when they need it most,” said Kevin Aman, vice president,
Community Engagement, Rich Products. "At Rich’s, we have a deep sense of responsibility
to show up for our local communities and take care of one another. I can't think of a better
way to do that then by helping those in the industry who have made it their job to help
others.”

The Dining with Gratitude campaign runs through September, bringing together nearly 500
foodservice establishments across 32 states who are all showing up in different ways to
support the mission. Consumers are encouraged to show their support by visiting
participating restaurants and posting their meal on social media, tagging @GivingKitchen
with #DiningWithGratitude.

"Every client we serve reflects our industry’s commitment to compassion and care,” says
Jen Hidinger-Kendrick, a founder of Giving Kitchen. “"Dining With Gratitude is a national
campaign to support the people who bring our restaurants—and our communities—to life.”

This partnership is part of Rich’s commitment to “Generations of Good” - the food
company’s responsible business strategy that is designed to help create a brighter future.
Annually, Rich’s supports over 200 non-profit organizations with resources and funding. This
includes dedicated support for foodservice workers and small businesses through campaigns
like #TheGreatAmericanTakeout and #TheGreatAmericanDineout, as well as long-time
partnerships with organizations like the National Restaurant Association Education
Foundation.

For more information on Rich’s, visit http://www.richs.com.

MEET RICH’S.

Rich’s, also known as Rich Products Corporation, is a family-owned food company dedicated to
inspiring possibilities. From cakes and icings to pizza, appetizers and specialty toppings, our products
are used in homes, restaurants and bakeries around the world. Beyond great food, our customers also
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gain insights to help them stay competitive, no matter their size. Our portfolio includes creative
solutions geared at helping food industry professionals compete in foodservice, retail, in-store bakery,
deli, and prepared foods among others. Working in 100 locations globally, with annual sales exceeding
$5.8 billion, Rich’s is a global leader with a focus on everything that family makes possible. Rich’s®—
Infinite Possibilities. One Family.

Learn more at Richs.com or join the conversation on Facebook, Instagram, LinkedIn and X.
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