U.S. Convenience
Stores Continue Growtn
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154,958 STORES

The bottom three states in
TOP STATES FOR CONVENIENCE STORES terms of store count remain:

as of December 31, 2017

Alaska (217 stores)

Wyoming (355 stores)
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Texas California Florida New York Georgia North Ohio Michigan Pennsylvania lllinois Delaware (344 stores)
Carolina

Source: 2018 NACS/Nielsen Convenience Industry Store Count
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U.S. CONVENIENCE STORE GROWTH (2005-2018)
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U.S. CHANNEL COUNT

Within the brick-and-mortar retail universe tracked by Nielsen in the United States, the convenience store count is significantly higher than other channels of trade.
Except for the dollar store channel, all other major channels have fewer units at year-end 2017 than 2016:

CHANNEL “ 2017 Unit Change % Change

Drug 43,636 43,169 (467) -1.07%
Supermarket 51,191 51,134 (57) -0.11%
Dollar 28,832 30,332 1,500 5.20%

Source: Nielsen
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